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“Where mountains twist and slow,
the Skyhype grows a flow!
Zero traffic, no jams we see,
No need of those roads which were made by de-
stroying several trees!
Uttarakhand has taken a high jump in the world of
innovation,
Now it’s our duty to support SKYNeX in their new
creations.
Through Science, Physics, Engineering and devel-
opment technology,
Let our dreams fly in air freely.

Not only car but we can even call it flying drone,
Where invention and technology take off and India
our pride starts to roar.

It came from Uttarakhand hill,

Just to make sure our transport problems heal.
Forty to 50 km once being a long way has deducted
to a short distance in just one day!

So! When are you going to plan your next ride?
Ohh! Not by road but through Sky by enjoying the
close nature high sky view just by your side.”

Imagine waking up in the morning and travel-
ling through the high mountain ranges, enjoy-
ing the view from the sky instead of spending
hours stuck in traffic. This unique futuristic idea
has been developed by Hapida Sky Private Lim-
ited through its test aircraft, HAPIDA SKYNeX,
a single-seater electric flying vehicle developed

by Uttarakhand innovators, including Ravi Tam-
ta. The vehicle uses modified multirotor drone
technology, allowing it to rise vertically and
hover in the air. SKYNeX is designed to operate
on electricity.

The main purpose of this project is to solve
the transportation problems in mountainous
regions. A road journey of around 40 kilome-
tres, which takes approximately 90 minutes,
has been potentially reduced to 10-15 minutes
by air. This technology has been described as a
“flying car”, but SKYNeX is more accurately de-
scribed as a personal flying vehicle or crewed
multirotor aircraft. The test flight represents
a major step for Uttarakhand towards modern
technology and could attract attention across
the world. Slowly, we are moving from petrol
pumps towards charging plugs.

Like every new invention, SKYNeX also has
challenges, such as limited flight range, weath-
er conditions, safety, air traffic regulations,
and government certification. However, by
overcoming these challenges, one day, when a
friend group plans a trip, the question won'’t be
which road? It will be replaced with: Which sky?

Shriya Devlekar
TYBAMMC

DID YOU KNOW?

Robotic Mules: Carrying
the Soldier’s Load

obots and artificial intelligence are used in

many applications in modern warfare. One
of the most challenging areas of development is
the application of robotic systems that help per-
form dangerous tasks on the battlefield. Inno-
vators like Arjun Agarwal have been developing
robotic technology that can handle some of the
most labour-intensive tasks for soldiers.

A robotic mule introduced by Arjun Agarwal
can be used to carry heavy equipment and re-
duce stress on soldiers who have to carry weap-
ons, ammunition, rations, medical supplies,
and communication equipment on long march-
es. Such technology can be applied wherever
the army has to go through tough terrain, from
mountain peaks and deserts to forests, urban
areas, and conflict zones. The robotic mule can
be designed to carry equipment either by fol-
lowing soldiers during their marches or navi-
gating by using its intelligence to keep up with
troops. Cutting-edge cameras and sensors can
allow robotic technology to navigate on its own
and avoid obstacles.

The key advantage of robotic systems in modern
wars is the reduced risk to soldiers. Robots and
artificial intelligence solutions can be used in
dangerous environments where humans would
be too exposed to danger. Using robotic systems
in the army does not mean abandoning soldiers
on the front line but rather making their work
easier by delegating physically demanding or
dangerous tasks to robots. The robotic mule
represents a broader trend in defence technol-
ogy development, in which the work of young
innovators like Arjun Agarwal helps strengthen
India’s standing with strong domestic defence

technologies. Such robotic systems could help
the army become more self-sufficient while re-
ducing risks to soldiers. They could also support
the growth of India’s domestic defence sector
and encourage advances in artificial intelli-
gence, navigation and robotics.

However, the main threat and concern with
these robots is their security, reliability, afford-
ability, and ethical difficulties. Robotic systems
that operate in dangerous areas have to be
carefully designed and tested to be able to nav-
igate difficult conditions. Such systems should
not present additional security challenges and
should have limited access. The future of mil-
itary robotics may therefore not be about re-
placing soldiers, but about giving them safer
and smarter support in situations where every
advantage matters.

Piyush Khairmode
TYBAMMC
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From Isro To Cleaning The
Cosmos

magine you are driving down a highway at

28,000 kilometres per hour, with millions of
pieces of trash floating around you. One small
piece of paint or an old part from a rocket could
easily destroy your vehicle. This isn’t a Holly-
wood movie plot; it is a glimpse into the reality
of what Earth’s orbit is like today. Dr Chiranjeevi
Phanindra saw the problem with Earth’s orbit
and could not ignore it.

He grew up in Chataparru, near Eluru in Andhra
Pradesh. After completing his higher studies
at top engineering institutes like IIT Kanpur
and IIT Madras, he joined ISRO (Indian Space
Research Organisation). For 14 long years, he
worked on India’s most important space proj-
ects. He also contributed to the famous “Chan-
drayaan” moon missions and worked as the
deputy project director for “Gaganyaan”, where
India’s mission was to send humans into space.
Working on missions where astronaut safety
was the main task trained him to solve extreme-
ly tough engineering problems.

A major turning point was when Dr Chiran-
jeevi represented ISRO at international space
conferences. He learned that over 50,000 large
pieces of trash and millions of tiny metal scraps
were floating around Earth. If two large pieces
of space trash collide, they create thousands of
new pieces of space junk, causing a dangerous
chain reaction called the ‘Kessler Syndrome’. It
could destroy the satellites and make it impos-
sible for people to travel into space. He realised
one thing: while other companies were

launching more satellites every year, nobody
had developed effective technologies to remove
existing debris from orbit.

Dr Chiranjeevi resigned from his job at ISRO to
fix this and started his own space tech compa-
ny, ‘Cosmoserve Space’ in Hyderabad. Instead
of using traditional magnets, he and his team
built robotic arms that were inspired by the Ve-
nus flytrap plant. The team is developing soft,
flexible robotic arms that can wrap around and
catch different types of floating debris securely
without slipping.

Cosmoserve Space has since raised millions of
dollars in funding and is continuing to devel-
op and test its cleanup technology directly in
space. He turned from a rocket scientist into a
cosmic cleaner. Dr Chiranjeevi is just proving
to everyone that protecting our environment in
space is just as important as exploring it.

Shivani Kedar
TYBAMMC
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Al Cloning: The Human Copy

Artiﬁcial intelligence is something no one
needs an introduction to; from finding
information to helping us complete tasks
with simple prompts. As AI has grown, it has
moved beyond just giving answers or generat-
ing content and has started learning detailed
patterns from human data. This progress in
technology and Al specifically has brought us
to Al cloning. Al cloning technology is some-
thing no one could have imagined a few years
back, because reproducing the exact features
of a human being individually from exist-
ing data, learning their personal patterns
and creating an exact clone of the human;
from voice to face and expressions to accent.

With this ability, AI cloning is opening pos-
sibilities for the way people learn, commu-
nicate and work. For businesses and edu-
cators, this means creating training videos
and lessons without recording every ver-
sion from the beginning. Some systems can

even make a cloned voice to speak different
languages while keeping its original sound
and expression, making learning and com-
munication easier to access across different
regions. Al avatars can also present the same
content to different audiences, helping busi-
nesses and educators reach more people with-
out repeating the entire production process.

The creative world is seeing its own possibili-
ties, with filmmakers recreating a performer’s
voice or appearance to preserve older perfor-
mances or create new ones, while musicians
are open to new experiments with this cloning
technology. When technology can recreate
something as personal as a human voice, its
value goes much deeper than entertainment.

That personal side of AI cloning is already
being seen in healthcare. ElevenLabs, an Al
audio software company, works with Bridg
ing Voice, a medical NGO, to provide voice

cloning support for people with ALS (Amyo
trophic Lateral Sclerosis) and motor neuron
disease, conditions that can gradually affect
their ability to speak. This collaboration
helps preserve a patient’s original voice
so that when speaking becomes difficult,
they can use it through communication de-
vices, allowing them to hold on to some-
thing deeply connected to their identity.

But the same technology which can give
someone their voice back can also be used
to steal someone’s identity. Cloned voices
and faces can be used for scams and mis-
information without permission, making
it harder for people to know what is real.
This is where ethics becomes important.
People should have control over how their
voice, face and identity are copied. Con-
sent, privacy protection, clear labels and hu-
man supervision can help prevent misuse.
Al cloning can preserve human expres
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sion, expand communication and support
people in ways that were difficult to imag-
ine before. But technology should never
grow faster than our responsibility to use
it. After all, a digital copy may be artifi-
cial, but the identity behind it is human.

Shubham Lad
SYBAMMC

Al =1 A Bad =ATetelel

HIEl FhgHT

g o enfor e g e, uet
wﬁwmmﬁwwméaanﬁr

g=d =Tel ANt gial. Wmaﬁm?ﬂﬁw
Heee g fAfrera ot L. WS, T,
WWWWW(M)WW
Gﬂaqwﬁt&sqﬁan% U7 AT TeAT ST TR
TISK HRATH 3, A PO TS I WU & SR

ST, X @leh Uehdl S o7 ARee. e
Yoo U Sead.  UI-gURYE  Aarss
A ATIR. STAT A qRIE Sgerent e, e
TR TEUIR ARG 3Tk Jel el HieTsared
T AT, THRE ekl i sietd 318 AT
ST AT Thi-eR 1 37Tg, ATehS ST @&y faet SITd.

e frgunagt 9ie sga Sa oMga. fermeatn
FeeaeT FIUAE HIRA HIE Aehaia THed.
SIS o, Qegftes feafeatt it Al ORE! |res
ST UGN . 9UT U M
TAFEER  aeed Tgo ara gl @ R
FXUITN T st el o) fereeateT sheqaTeeRieR
eifor foofa Yuarenr amaeR aRomm g1s ek,

AT ATOTETET 965 STEael g, § Joehl. SR
3Tk hTH IUHIUIHGD Tl giard. Harararst fafere
TIYA IUST MR, Sohdt hd, W, feregor emfor
ARG § T HiaTgerer SHEdl 3d. QTS Sie e
SRS ST 3. W AT ARG gl T
Eiter fmtor Sear oTed. wad WieTse SRS
ATUE @A ASETSTAT STIRE R S1d 3778,

ST HIUMThS SIUATETe! 3THeh qRrel  Hifean
WEHH AP, U0 HATIRHA  SIuArEresl 3w
HH AR, BRI Aels {0 3/el all uae

IMAGE SOURCE- GOOGLE

ST STeese! AT Fheft sheft R gramT feaard.

A WG dTee ARG, T A A9 HeAl a8 ot
HIUETETES! oS 3& ehdTd. Sl STaRA
wed 91, fermeatn fRreror 01, A= snyfen
I SUAST h6 01 37107 10T SR G R0t 79T
3T BT IS AT ST Ted. U I AR,
TR ST e fohel) SATOT ST ATOR Shial ATl 371,

T, deESd A g IREET; Uul ST
AEEd=al gad  A9E. I3 MUell  Hed-e
ST, 3T Sia B ot e T,
IAERE T, W AUM TUE SAT0 TR 3T,
TAAE WSRAAT "I Sdel, a¥ ot
WA @1 I OS] Iuged B, A
fordiiel emyfaes et @@t Ow, wrEEr, A smfor
AR I ST FEE U% WHUIR - AT,

Pritam Gaikwad
TYBAMMC

HTUTETAT ToRUcllehe: 3TTdl
Al YR IR

IMAGE SOURCE- GOOGLE

SheRTes! ATTRTEITRS UTgH ATUHATI I RgeSeTed
TIAT; 3T A I SR e Rehd
3R, SThINIRS g™l hekd dR 30T g
foqard; or AT SRR @@ Teoel 3Ted.
TSl FEM FhgEar (Al) emfor wefw afrean
Hede 3 a1 @ WY S ANl IR,

TR aGe, T BN ], gre grerane
ST I HTE! Q0T & AR, AT ARATIAT
HevETeAT ST AT e SdT ). (€9 W,

SR, ST TR SiaRTe et T Ug ST SeT

el WMYvAY Hed gid Mg, W I WUt
ST QUTR ATEI. 3 Hifec! S, Jor @rer o7
AT faA 79 W SATSUAT FHIH HIEE .

WWWWW:@;WW
SAThIRT FHSTTI AT I¥I°h°k1 3Meld. 3T I°I$II"I Wq—%
T 3T, ua‘fmg%ﬁa‘—rmna%tr@aﬁ

STTOT SR TEIT 31T ohiel 3T, waﬂmaﬂmﬁ%’r
IHE HEd Udel S 3Ty, HA g i
YR I ST HTfeel FHSA HuaT= Joad
AR THRAT, hIRie] THeh ! gid, Ug ST Hard
TORYe 1T, TR el TSt e Eet I A
Q. TeTIT HIGIT TSR TR STIOT AT eT Hedeh STt
STRITH HIUET UShedT 0l o[0T 31lg. TS I
BT 3T AU gl TSt SNETe Hed shidrd.
A | MY U o TU HieaT THION ATfeet
Eﬁfﬁ dabld ?'WTH Rehdld. TETLT dr=ETAT UehRITd
BT T STl G A et A% ke, 37T BTt
Wmm%mmmm
TER A% U TS WA de5 areral ST
i fgreret =i Wi fAw. sera Wiy
e e 1 £ G s £ o o e S R e ol 1)
T, ST 3TTST YA hed-Tg! el qour T3
femeiiel GO el il i e Yo w3,
roraTet et 3nfor A A T 31edt, ¥ ey
TASH HUgTAT 3T TaTaTe et e e wehd.

3TTST STTERTST ek Sleai= UTguaTsil MY Afgetel! gl
q ST ATl ok HYS TEieh siTel 31Ty 3717 3 el
qﬁaﬂwwﬁ?lwa@a 3TTAT I Thekd SRR S
UTgd AR, TR JATel (6@ HHS SIarg! fRrehd
R, T HEdY SRR S, i
anfor forret wifget o1ferer areeRuor TR A R,

Nikita Pawar
FYBAMMC

Lost in Translation or Found in Creativity?

Translating is more than transforming an
idea or a message from one language to
another. Nevertheless, cross-cultural com-
munication is not that simple. A literal trans-
lation could mean the same thing but not
bring out the same humour, emotions or cul-
tural references. That is where transcreation
comes in. Transcreation is a combination of
both translation and creativity where an idea
is adapted to suit a specific audience while
still maintaining its intention and impact.

This concept is evident in advertising. While
a good phrase in English might translate
well in Marathi or Hindi, a word-by-word
translation might make it sound awkward
or meaningless. A transcreative strategy
does not necessarily involve literal trans
lation; instead, it transforms the words
or references to convey the same inten

tion and impact to the target audience.
Humour is one of the hardest things in trans-
lation. The humour in a sentence depends
on wordplay, slang or cultural understand-
ing. Thus, a direct translation can make
a funny advertisement appear irrelevant
and meaningless. With transcreation, the
writer has the liberty to develop a new joke
or pun that works for the target language.
Another interesting example of transcre-
ation is films and television. When foreign
films are dubbed in Indian languages, di
alogues are usually not translated liter-
ally but are adapted to sound natural for
Indian audiences. That makes the char-
acters’ dialogues and the situations more
natural and relatable for Indian viewers.
Transcreation can also be increasingly seen
on social media. Foreign companies regu-
larly use their global campaigns, memes,

and other digital content to suit a particu-
lar language or a region where they oper-
ate. When a brand’s campaign is targeted at
an international audience, its adaptation is
often done with allusions to the particular
culture, festivals, popular sayings or jokes.
However, the issue of transcreation should
be treated responsibly. Excessive adapta-
tion may result in changing the meaning or
even the cultural context of the campaign.
The question is how to find the right bal-
ance between faithfulness to the original
and creativity reshaping it for audiences.

This means that transcreation demonstrates
that successful communication does not al
ways mean translating words; it means trans-
lating emotions and experiences. In the mod-
ern world, where content regularly moves
across linguistic and cultural barriers, cre
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CARICATURE- ALOK RAJBHAR

ativity is an important element of translation.
Sometimes, something is not lost in trans-
lation; it is discovered through creativity.

Siddhi Gosavi
ALUMNI
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A has changed the way we work, study
and communicate with people. It has
made our lives easier but also very low-effort.
“One prompt and work done” has become
the universal solution for everyone using Al.
Students use websites like ChatGPT to sum-
marise answers, research, and to generate
ideas. This ease is very helpful, but it ques-
tions our ability to understand and analyse
the information. This raises an important
question: “Does AI have such a huge impact
on our brains?”
The answer is “NO”. However, relying on
Al for basic answers and ideas can make us
depend on it more than we should. This re-
sults in AI thinking for us rather than doing
it ourselves and hinders our creativity. Before
Al, we used to complete our homework and
assignments using multiple online sources,
which made our brains work through search-
ing, reading and understanding information.
But now, we can simply type a question and
get a structured answer within seconds.

A recent MIT Lab test reported that “exces-
sive reliance on Al-driven solutions” may
contribute to “Cognitive Offloading” and the
shrinking of critical thinking abilities. The
concept of Cognitive Offloading refers to
when we transfer a mental task to Al instead

NEGATIVE IMPACT
Is AI making us think less?

IMAGE SOURCE - GOOGLE

of doing it ourselves. A research
study at MIT University looked at people us-
ing AI for writing assignments and essays and
compared them with people writing without
any help from Al They saw visible

differences in the essays. It
shows that students are highly dependent on
Al for basic knowledge. A 2025 study stated
that students using ChatGPT-based study ma-
terials performed worse than those who stud-
ied on their own. This does not mean that we

should stop using it. But this shows that we
can still use our brains to write essays and as-
signments on our own.

Al becomes a problem if we are totally de-
pendent on it. The quick response has made
us so dependent that if something is difficult,
we very casually say, “Let’s ask AI”. Instead,
we can first develop our own ideas and then
ask AI to refine them. Our brains need exer-
cise, just like our bodies. We can use Al wise-
ly so that it can benefit us without losing our
ability to think. After all, technology may be
getting smarter, but that does not mean we
should stop using our own minds.

Samruddhi Deo
English Editor

Caught in the Phishing Trap!

IMAGE SOURCE - GOOGLE

he internet is used for almost everything

today. As our internet usage increases, so
do scammers’ efforts to trick people. Person-
al information can fall into the wrong hands
through a single careless click. One of the
most common ways this happens is through
phishing scams, which often begin with a
fake email or message.

Phishing is a type of online scam in which
scammers pretend to be someone we know
or trust. They may send fake messages or
emails pretending to be from a bank, com-
pany, delivery service, or a government de-
partment. The main aim is to steal informa-
tion such as passwords, banking details, card
numbers, or OTPs.

For instance, if your bank account requires a
KYC update, you may receive a message say-
ing that “Your account will be blocked until
you complete the process.” The message also
contains a link that appears legitimate. How-
ever, clicking the link could lead you to a fake
website that looks similar to your bank’s of-
ficial website. If you enter your personal or
banking information there, it could be sent
directly to the scammer.

Phishing scams are becoming more difficult
to identify because scammers use technol-
ogy to make them look credible. They can
create fake websites, copy logos, and use in-
formation collected from social media. With

the help of artificial intelligence, even fake
messages can appear more professional and
convincing.

However, we can protect ourselves by tak-
ing precautions. We should always verify
who has sent a link and whether it is genu-
ine before clicking on it. Unknown links and
attachments should be avoided. Most impor-
tantly, we should never share our OTP, PIN,
password, or banking details over a message
or phone call.

If we receive a suspicious message, we should
check the information through the organi-
sation’s official website or app. We can also
report the message instead of forwarding it.
Taking a few seconds to check a message can
save us from losing money or important per-
sonal information.

Technology has made our lives easier, but it
has also created new risks. Even those who
think they are being careful can become vic-
tims of phishing. Therefore, being alert and
informed is extremely important in today’s
digital age. A major loss can come from just
one message, one link, or one careless click.
Always remember: think before you click.

Tanvi Bagwe
TYBAMMC

The Internet Never Forgets

hat if the Internet remembers ev-

erything you have already forgotten?
Think about it. You shared something when
you were 15 years old; years later, someone
could find it again when you are 25. The
thought may seem strange, but it can happen
because of the Internet.

Digital footprints are similar to footprints in
the sand. The difference is that footprints in
the sand can vanish, but things we put online
are not always easy to remove. When we use
the Internet, we search, click, comment, and
share photos and videos. All these activities
become a part of our identity. We might think
we are just browsing, but we are also leaving
a mark of ourselves online.

Digital footprints are mainly of two types:
active and passive. An active footprint is the
mark we leave on purpose. This includes
things like Instagram stories, comments,
reels, online reviews, or sharing our loca-
tion. A passive footprint is created without
our knowledge. Websites might remember
our searches, while apps might collect infor-
mation about what we do, and also track our
browsing behaviour or location.

Deleting something from the Internet does
not always mean it has completely disap-
peared. Someone may have already taken a
screenshot, recorded the screen, sent the
message to a friend, or downloaded the
photo. Once we share something, we might
lose control over where it goes next. We of-
ten hear the saying, “First impressions last.”
Nowadays, our online identity can become
someone’s first impression of us. People may
form opinions about us by looking at our
posts, comments, photographs, or the kind
of content we share.

A digital footprint is not always negative. The
Internet can also create opportunities. We
can showcase our talent through artwork,
creative projects, achievements, educational
content or a professional profile, helping oth-
ers discover our skills and interests.

Privacy is not only about keeping our pass-
words safe. We share many details about
ourselves through social media and different
apps. Our photos, location, college, daily ac-
tivities, and interests can tell a lot about our
lives. So, we should ask ourselves how much
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of our life is available online.

Take the Internet as cement; once you walk
on it, your footprints can stay there for a long
time. Every post, comment, photo, or video
can become part of our digital footprint. So,
before you share, ask yourself: “Is this a foot-
print I would still be proud to have
connected to my name in the future?”

Sayli Somji
TYBAMMC

THE DIGITAL
FOOTPRINTS

A photo, comment, video, or post shared
today can survive for years, resurfac-
ing when we least expect it. In a digital
world, every click leaves a trace. Before
sharing, pause and think—because once
something enters the internet, deleting it
may not mean it has truly disappeared.
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Ramayana: A Mythological
Epic Re-imagined

What happens when India’s biggest
mythological story meets a 34,000
crore budget and some of the world’s
most advanced filmmaking technology?
The audience will soon find out. Director
Nitesh Tiwari’s Ramayana, starring Ran-
bir Kapoor as Lord Rama, Sai Pallavi as
Devi Sita, and KGF-fame Yash as Ravana,
is being made on a scale rarely seen in
the Indian film industry. Making it one
of the biggest and most ambitious film
projects ever attempted in India, the two-
part epic reportedly carries a combined
budget of around 34,000 crore. From its
enormous sets to its digital recreation
of kingdoms, forests and battlefields,
the film is attempting to build an entire
mythological world on a scale Indian au-
diences have rarely experienced. But the
real work may be happening behind the
camera.

The VFX company DNEG, behind films
such as Dune, Oppenheimer and Incep-
tion, is leading the visual-effects work.
The production is also being designed for
IMAX, with huge digital environments,
creatures and battle sequences requir-
ing an advanced filmmaking pipeline.
The Production team said an 86-camera
volumetric capture rig is used to cap-
ture performers and environments from
multiple angles and later recreate them
digitally. Vicon Valkyrie motion-capture
systems are being used for complex
creatures, action and crowd scenes to
track movement with high precision.

This may sound like a collection of very

expensive cameras and complicated
words, but the purpose is simple: make
a digitally created world feel real. And
that is where Ramayana could become
important for Indian cinema. India has
never lacked stories. Our mythology,
folklore and history are filled with king-
doms, mythical beasts, armies and fan-
tastical worlds that could rival interna-
tional franchises. What has often been
harder is bringing those worlds to life
with convincing visual effects.
Ramayana could encourage Indian film
studios to invest more in VFX infrastruc-
ture, specialists and advanced produc-
tion technology. It signals to global film-
makers that India is not only a market
for visual-effects work, but a place ca-
pable of building world-class cinematic
worlds. The aim is not simply to make
an Indian epic resemble Hollywood pro-
ductions but to prove that Indian stories
can create their own visual standard.
And if Ramayana pulls that off, the big-
gest thing it builds may not be Lanka. It
may be the future of Indian VFX.

Shubham Lad
SYBAMMC
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Did ydu know?

For Spider-Man: Brand New
Day, the team used a specially
designed camera rig, known
as the “Cyclops Cam”, mount-
ed on Tom Holland’s head to
capture Spider-Man’s point

of view. Using a camera with

a mirror system allowed Hol-
land’s real movements during
action scenes to create immer-
sive first-person shots, making
audiences feel as if they were
swinging and fighting alongside
Spider-Man.

4 Interesting Facts )
Christopher Nolan’s The Odyssey is
the first film that was shot entirely on
15-perf IMAX cameras. The team used
an angled mirror system for shots that
kept the actors’ eye contact natural.
They also adapted IMAX technology for
locations and action sequences. Chris-
topher Nolan’s The Odyssey combined
big visuals with storytelling on an
impressive scale.
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Duty over fear: The IAF’s
untold sacrifice in Kargil

ow does it feel to fly into one of the most-
Hdangerous battle zones in the world,
knowing that every mission could be your
last? The newly released Netflix series Op-
eration Safed Sagar answers this question
with the unseen story of the Indian Air Force
during the 1999 Kargil War.

Released on 7th August 2026, directed by Oni
Sen, the series stars Siddharth, Jimmy Sher-
gil and Abhay Verma, along with other well-
known artists. As Indians, we always hear
heroic stories about the Indian Army in wars;
we must've heard about the Kargil War and
the Army’s contribution to the victory. But
the Indian Army was not the only wing; the
Indian Air Force was another wing that led us
to victory. The contributions of the Indian Air
Force are not always discussed in detail like
the army.

Through this series, creators Abhijeet Singh
Parmar and Kushal Srivastava have brought
the integral part of the war to the forefront
and shown the challenges faced by the Air
Force pilots. The makers conducted research
and connected with several Indian Air Force
veterans to bring authenticity to the story.
The plot revolves around how, as the Kargil
War worsened, the Golden Arrows Squadron
was sent on dangerous missions in Hima-
layan terrain where every decision meant life
or death.

Led by Flight Commander, Squadron
Leader Ajay Ahuja, whose inspirational story

during Operation Safed Sagar remains unfor-
gettable, this six-episode series follows these
soldiers’ lives both in and out of uniform,
showing their families, friendships, and sac-
rifices.

Beyond a war series, Operation Safed Sagar
imparts a strong feeling of patriotism and
courage. It reminds Indian citizens that the
freedom and security which we take for
granted come with sacrifices and struggles
of the Indian Armed Forces. Behind every
successful mission are the soldiers who leave
their families behind and put their lives at
risk to protect the nation. For youth, this se-
ries is a mental nudge that patriotism isn't
just celebrated on national festivals. It’s a dai-
ly respect for those who guard our borders.
Operation Safed Sagar tells the story of brave
men who faced deadly skies, proving that
true bravery isn’t about being fearless; it’s
about putting duty before self.
Rewa Ghag
Editor-in-Chief
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